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Item 7.01 Regulation FD Disclosure

On April 26, 2019, V.F. Corporation (VF) announced the availability of an investor presentation in connection with the previously announced
separation of VF’s Jeanswear organization into an independent, publicly traded company, Kontoor Brands, Inc. (Kontoor Brands), and provided an initial
three-year financial roadmap and full year 2019 outlook for Kontoor Brands. Representatives of Kontoor Brands expect to use the investor presentation in
various meetings with analysts and investors regarding Kontoor Brands expected to be held prior to the completion of the separation. A copy of the press
release is furnished hereto as Exhibit 99.1. In addition, furnished hereto as Exhibit 99.2 is the investor presentation which is available on the investor
relations section of VF’s website.

The information contained in this Item 7.01, including Exhibits 99.1 and 99.2 attached hereto, is being furnished and shall not be deemed filed for
purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of Section 18. Furthermore, the
information contained in this report shall not be deemed to be incorporated by reference into any registration statement or other document filed pursuant to
the Securities Act of 1933, as amended.

Item 9.01 Financial Statements and Exhibits
(d) Exhibits.
Exhibit
No. Description
99.1 Press Release issued by V.F. Corporation, dated April 26. 2019.

99.2 Kontoor Brands Investor Presentation dated April 26. 2019.



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

V.F. CORPORATION

Date: April 26, 2019 By: /s/ Laura C. Meagher

Name: Laura C. Meagher
Title:  Vice President, General Counsel & Secretary
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Exhibit 99.1

VF ANNOUNCES AVAILABILITY OF INVESTOR PRESENTATION, PROVIDES
INITIAL THREE-YEAR FINANCIAL ROADMAP AND FULL YEAR 2019 OUTLOOK
FOR KONTOOR BRANDS, INC.

GREENSBORO, N.C. — April 26, 2019 — VF Corporation (NYSE: VFC), a global leader in branded lifestyle apparel, footwear and accessories, today
announced the availability of an investor presentation on VE’s investor relations website in connection with the previously announced separation of VF’s
Jeanswear organization into an independent, publicly traded company. The new company, named Kontoor Brands, Inc., will comprise

the Wrangler®, Lee® and Rock & Republic® brands, and the VF OutletT™M business.

The investor presentation provides information regarding Kontoor Brands’ business, strategy, and historical financial results, as well as the company’s
initial three-year financial roadmap and full year 2019 outlook.

The separation is on track to be completed in late May 2019, subject to final approval by VF’s Board of Directors, customary regulatory approvals, and tax
and legal considerations.

The presentation is available at ir.vfc.com. For more information regarding the planned separation, please visit TwoGlobalLeaders.com.

Initial Full Year 2019 Outlook for Kontoor Brands

The initial outlook for Kontoor Brands’ fiscal year ended December 28, 2019, is as follows:

*  Revenue is expected to exceed $2.5 billion, reflecting amid-single-digit decline compared with full year 2018 adjusted revenue. The
company’s 2019 revenue outlook includes an approximate 1 to 2 percentage point negative impact from foreign currency exchange rates.
Excluding the negative impact of foreign currency exchange rates, impacts of customer bankruptcies, and strategic business exits, full year
2019 adjusted revenue is expected to be relatively consistent with full year 2018 adjusted revenue. In line with prior expectations, revenue for
the three months ended March 30, 2019, is expected to decline at a mid-single-digit rate, consistent with the full year outlook.

¢ Adjusted Earnings Before Interest, Taxes, Depreciation and Amortization (“Adjusted EBITDA”)* is expected to range between
$340 million and $360 million, reflecting a mid-single-digit to low double-digit decline compared with full year 2018 adjusted EBITDA. In
line with prior expectations, the majority of the anticipated decline in full year 2019 adjusted EBITDA is the result of an expected decline in
adjusted EBITDA for the three months ended March 30, 2019, due primarily to inventory management and other operational actions taken
prior to the planned separation, which is intended to successfully position Kontoor Brands for the future. The previously referred to customer
bankruptcies are also expected to negatively impact full year 2019 adjusted EBITDA.

«  Capital Expenditures are expected to range between $55 million and $65 million, including approximately $30 million to $40 million to
support the design and implementation of a global enterprise resource planning (ERP) system. The global ERP system implementation is
expected to require approximately $80 million to $90 million of capital investment over a two- to three-year period and is expected to result in
significant efficiencies and cost savings once fully implemented.
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»  Other full year assumptions include aneffective tax rate of approximately 24 percent, and approximately $60 million ofinterest expense.

Initial 2020 to 2021 Outlook for Kontoor Brands

Kontoor Brands’ initial 2020 to 2021 outlook is as follows:

« Revenue is expected to increase at a low single-digit compound annual growth rate (CAGR) over the period, which is consistent with the
long-term outlook previously provided.

¢ Adjusted EBITDA* is expected to increase at a mid-single-digit CAGR over the period.

+  Capital Expenditures are expected to range between $105 million and $110 million in aggregate over the period, including approximately
$80 million to $90 million to support the design and implementation of a global ERP system. Significant efficiencies and cost savings are
expected once fully implemented.

*Non-GAAP Financial Measures

Financial information contained in this release and the investor presentation referenced herein include certain financial measures that are calculated and
presented on the basis of methodologies other than in accordance with generally accepted accounting policies in the United States of America (GAAP),
which include or exclude certain items from the most directly comparable GAAP financial measure. Definitions of these non-GAAP measures are
included in the investor presentation referenced herein. These non-GAAP measures differ from reported GAAP measures and are intended to illustrate
what management believes are relevant period-over-period comparisons and are helpful to investors as an additional tool for further understanding and
assessing Kontoor Brands’ expected ongoing operating performance. Such non-GAAP measures should be viewed in addition to, and not as an alternative
for, reported results under GAAP.

About VF

VF Corporation (NYSE: VFC) outfits consumers around the world with its diverse portfolio of iconic lifestyle brands, includingVans®, The North
Face®, Timberland®, Wrangler® and Lee®, Founded in 1899, VF is one of the world’s largest apparel, footwear and accessories companies with socially
and environmentally responsible operations spanning numerous geographies, product categories and distribution channels. VF is committed to delivering
innovative products to consumers and creating long-term value for its customers and shareholders. For more information, visit www.vfc.com.
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Forward-looking Statements

Certain statements included in this release and attachments are “forward-looking statements” within the meaning of the federal securities laws. Forward-
looking statements are made based on our expectations and beliefs concerning future events impacting VF and Kontoor and therefore involve several risks
and uncertainties. You can identify these statements by the fact that they use words such as “will,” “anticipate,” “estimate,” “expect,” “should,” and “may”
and other words and terms of similar meaning or use of future dates. We caution that forward-looking statements are not guarantees and that actual results
could differ materially from those expressed or implied in the forward-looking statements. Potential risks and uncertainties that could cause the actual
results of operations or financial condition of VF or Kontoor to differ materially from those expressed or implied by forward-looking statements in this
release include, but are not limited to: risks associated with the proposed spin-off of VF’s Jeanswear business, including the risk that thespin-off will not
be consummated within the anticipated time period or at all; the risk of disruption to VF’s business in connection with the proposed spin-off and that VF
could lose revenue as a result of such disruption; the risk that the companies resulting from the spin-off do not realize all of the expected benefits of the
spin-off; the risk that the spin-off will not be tax-free for U.S. federal income tax purposes; the risk that there will be a loss of synergies from separating
the businesses that could negatively impact the balance sheet, profit margins or earnings of both businesses; and the risk that the combined value of the
common stock of the two publicly-traded companies will not be equal to or greater than the value of VF common stock had the spin-off not

occurred. There are also risks associated with the relocation of VF’s global headquarters and a number of brands to the metro Denver area, including the
risk of significant disruption to VF operations, the temporary diversion of management resources and loss of key employees who have substantial
experience and expertise in VF’s business, the risk that VF may encounter difficulties retaining employees who elect to transfer and attracting new talent
in the Denver area to replace our employees who are unwilling to relocate, the risk that the relocation may involve significant additional costs to us and
that the expected benefits of the move may not be fully realized. Other risks for both companies include foreign currency fluctuations; the level of
consumer demand for apparel, footwear and accessories; disruption to distribution systems; reliance on a small number of large customers; the financial
strength of customers; fluctuations in the price, availability and quality of raw materials and contracted products; disruption and volatility in the global
capital and credit markets; response to changing fashion trends, evolving consumer preferences and changing patterns of consumer behavior, intense
competition from online retailers, manufacturing and product innovation; increasing pressure on margins; ability to implement their business strategy;
ability to grow their international and direct-to-consumer businesses; each company and its vendors’ ability to maintain the strength and security of
information technology systems; the risk that facilities and systems and those of third-party service providers may be vulnerable to and unable to anticipate
or detect data security breaches and data or financial loss; ability to properly collect, use, manage and secure consumer and employee data; stability of
manufacturing facilities and foreign suppliers; continued use by suppliers of ethical business practices; ability to accurately forecast demand for products;
continuity of members of management; ability to protect trademarks and other intellectual property rights; possible goodwill and other asset impairment;
maintenance by licensees and distributors of the value of VF’s brands; ability to execute and integrate acquisitions; changes in tax laws and liabilities;
legal, regulatory, political and economic risks; the risk of economic uncertainty associated with the pending exit of the United Kingdom from the
European Union (“Brexit”) or any other similar referendums that may be held; and adverse or unexpected weather conditions. More information on
potential factors that could affect VF’s financial results is included from time to time in VF’s public reports filed with the Securities and Exchange
Commission, including VF’s Annual Report on Form 10-K and Quarterly Reports on Form 10-Q and more information on potential factors that could
affect Kontoor Brands’ financial results is included in Kontoor Brands’ registration statement on Form 10 filed with the Securities and Exchange
Commission.
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CONTACT:

VF Corporation

Joe Alkire, 336-424-7711

Vice President, Corporate Development, Investor Relations and
Financial Planning & Analysis

or

Craig Hodges, 336-424-5636

Vice President, Corporate Affairs



~Kontoor Brand
Investor Pre

April 26, 2019



Disclaimer

Certain wiitlen and oral stalements included in this presentation are “forward- looking statamants” within the meaning of the federal Secunties lws. Forwarnd-looking slalements are made
baged on oUr Bxp 18 and bafials w) future events imp i Kontoor Brands and therelore invohse several fisks and unceranties that are dificult to predict. You can
identify these statements by the fact that thiy use words such s “will,” “anticipate,” “estimate,” “expect,” “should,” “may,” “believe.” “appear.” “inlend,” “plan,” “Bssume,” “seek,” forecast,”
-and olhar words and lerms of simslar meanang of use of future dabes. Wa caution that forwand-locking statements ane nod guaraniees and that actual results could ditfer materially from
those expressed of impled in the fooward-lcoking statements. Polential risks and uncertainties that could causa the actual results of operations of financial conditon of Konoor Brands 1o
differ materially from those expressed of emplied by forward-looking statements in this release include, but are not limited to: foreign cumency uctuations; the level of consumer demand
for apparel, foctwear and acoessones; disruption 1o Konteor Brands’ distribution system; Kontoor Brands’ reliance on a small number of large customess; the financial strength of Kontoor
Brands’ customers; fluctuations in the price, avallability and quality of raw materials and contracted products: disruption and volatiity in the global capital and credit markets: Kontoor
Brands’ respanss 1o changing fashion rends, svohing consumer preferences and changing pattarns of consumar behavior, inwense competiton fram aning rotailers. manulactuning and
product inngvation; increasing pressure on margins; Kontoor Brands” ability to implement its business strateqy; risks associaled with nelocating cur Lee® headquarters from Kansas City;
Kompor Brands” ability to grow its international and direct-to-consumer businesses: Konpor Brands’ and its customars’ and vendars' ability to maintain the strength and security of
infgrmation technology sysiems; stabilty of Kontoor Brands’ manufacturing faciities and foreign suppliers: continued use by Kontoor Brands' suppliers of ethical business practioes:
Kontoor Brands® abiity 1o accurately forecast demand for products; continuity of members of Kontoor Brands' management: Konoor Brands” abiity 1o protect trademarks and other
intellectual propesty rights; possible goodwill and other asset impairment; maintenance by Kontoor Brands' licensees and distributors of the value of Komoor Brands” brands; changes in
tax liabilities; legal, reputational, regulatory, political and economic risks; adwverse or unexpected weather conditions; luctuations in wage rates; financial difficulty within the retail industry;
car ability to secure sharl-term financing and maintain the proper liquidity. and risks associated with our propased spin-off, including risks associated with aperating separaiely frem VF
‘Corporaticn and the risks and costs with ing as a public comparty, and our ability to realize the expected benefit of the spin-off. More information on potential
faciors that could affect our financial results is included in our Registration Staternent on Form 10 filed with the Securities and Exchange Commission. Our fonward-looking stalements in
this presentation speak only as of the date of this presantation. Factors of evenls thal could cause cur actual resulls to differ may emenge from lime 1o time, and it is not possibie for us o
predict all of ihem. Unless required by law, we undertake no obligation to update publicly any forward-looking staiemearnis as a result of new information, fuiure events or atherwisa.

Financial ir i in this includes certain financial measures thal are caleulated and presented on the basis of methodologies olher than in accordance with
generaly accepled acesunting policies in the United States of Ametica (GAAP), which include or exclude certain ilems from (he most directly comparable GAAP financial measute, These
non-GAAP measures difer Iram reported GAAP measures and are inlended to illusirate whal management balieves are relevant period-over-pesiod compatisons and are helalul to
investors as an addtional tool for further understanding and assessing VF and Konloor's expected ongoing operating perfarmanca. Such non-GAAP measures should be viewed in
addition bo, and not as an aRernative for, reported resulls under GAAP. Please refer to the appendix to this presaniation for definitions of the non-GAAP finandcial measures used hersin
and recontikations of each nen-GAAP financial measure ko the most directly comparabile GAAP financial measure.

‘Certain market andior industry data used in this presentation were cbtained from market research and pubbcly available information. Such information may incude data obdained from
‘sources belleved to be rellable, WF tha and P w55 of such information which is not guaranbeed.

Basis of Presentation
Finaneial information provided througheut thes presentabion represents Kentoor Brands’ 52/53 week fiscal year ending on the Saturday closest 1o December 31 of each yeas.
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Introductions and Agenda

KONTOOR BRANDS ATTENDEES

Scott Baxter
President, CEQ, Board Member

Rustin Welton
Vice President, CFO

Eric Tracy
Senior Director, Investor Relations

EC)NTCJOR

AGENDA

Kontoor Brands Investment Thesis

Qur Brands and Business

Our Strategy

Financial Qverview

Conclusion






Our Commitment

EDNTOOR

Always a
Great Company
Iconic brands
Strong cash flow generation W TSTNjeleL:]|
Industry leader

Advantaged supply chain
‘Winning team and culture

Employer of choice

Becoming
a Great Stock

= TSR focus and targeting
leading dividend payout

= Stable and loyal long-term
investor base

= Multiple, atiractive value-
creation opportunities



Compelling Opportunities to Unlock Value

= Target paying a best-in-class dividend

Invest behind strategic and operational priorities

= Pursue a broader set of product, channel and geographic opportunities for Wrangler® and Lee® brands

* Build and incentivize a world-class team with a global mindset and focus on culture

* Establish conservative capital structure to unlock current and future value drivers

= Align strong and durable free cash flow (FCF) with a total shareholder return (TSR) focused capital
allocation strategy

KONTOOR



Kontoor is an Attractive Investment Opportunity

STRONG FINANCIAL MODEL

Compelling, durable & consistent cash flow
>8300M in annual operating cash flows

Healthy margin expansion
Identified >350 million in cost reductions

Sustainable growth
Profitable, low single digit growth

&

SHAREHOLDER-FOCUSED CAPITAL DEPLOYMENT

Strong dividend policy
Compeliing dividend yield funded by
60% target payout

Committed to a healthy balance sheet
Long-lerm adjusted gross leverage' targe! of <3x

Focused deployment of excess free cash flow
Attractive dividend yield, de-lever debt and consider
altractive fulure growth opportunities

SOURCES OF ADVANTAGE

Twao iconic brands | VF DNA | Supply chain excellence |

Strong relationships with winning retailers | Experienced management team

KONTOOR

"Defindions of nen-GAAP messunas and GAAP 10 non-GAAP moonciialions ard MCIidad it the Sapendic [0 [N presantabon.



Recent Headwinds Addressed...Now Positioned for Success

(-5180M / -16%)

Episodic Events

(-850M / -10%) Rest of
Business

(+315M 1 = 1%)

M.A, challenged * Argentina business *  Continued solid
retailers reduction and performance of core
subsequent exit business

Destocking by Rid,
bﬁe;-w v = Nen-branded VF

Qutiet™ optimization

India demaonetization

2015 2018

>80% of adjusted recent revenua declines driven by apisodic avants that are not expected fo recur in 2019

EDNTOOR Mode: Dafintions: of non-GAAP measures and GAAP fo non-GAAP reconcikiations ave includad in the appendix fo this presantation.



Focus on “Horizon 1” Execution to Set a Strong
Foundation for “Horizon 2” Success

Drive long-term

TSR Drivers advantages
[\
Dividend, margin
Accelerate the
and growth drivan
Kontoor model - ™
- -
- - -
) Optimize the -
Dividend and business -
margin driven -
- -
- -
- - -
-
- -
Dividend driven
-
= ¥ Time Horizon
Today Mear-Term Medium-Term Long-Term

"Horizon 1" "Horizon 2

EDNTOOR



Assumptions Underlying Long-Term TSR Goals...

8-10%
Dividend Margin Revenue Share Multiple MEA Total
Yield Expansion Growth Repurchase Expansion Shareholder
Return

EDNTOOR



K.Supported by Horizon 1 Capital Allocation Priorities

2

DIVIDEND DEBT PAYDOWN

Targeted Payout: ~60%' Long-Tarm Adjusted Gross Leverage® Target <3x

>$1 billion of cash flow23 generated between 2016 and 2018

"Subject lo approval by the Board of Diveciors of Kantoor Brands.
- ‘Définitions of non-GAAP measurés and GAAP 10 nan-GAAP réconciiations are includad in the appéndix 1o IS présantalion.
KOMNTOOR]  1Cazn fiow prosy is cefined a8 aujusied EBITDA lezs Capiar Expenditurea



Highly Experienced Management and Board With
a Sharp Focus on Total Shareholder Return

SENIOR MANAGEMENT INDEPENDENT BOARD MEMEERS
Scott Baxter Robart Shearer
President & Chiel Executive Officer, Board Member Chairrnan

Rustin Walton
Vice President & Chief Financial Officer

Richard Carucei
Board Member

Thomas Waldron
Vice President & Global Brand Pressdent, Wiangler®

Juliana Chugg
Board Membear

Christopher Waldeck
Vice President & Global Brand President, Lee”

Kathleen Barclay
Board Member

Laurel Kruager
Vice President & General Counsal

Shalley Stewart, Jr.
Board Membar

e

EDNTOOR






Kontoor Brands at a Glance

s Two iconic and authentic brands in Wrangler® and Lee® with 200
‘ ,i combined years of hertage

PETRLT

Vertically integrated supply chain producing or sourcing
=170mm units in 2018
Deap retail relationships across leading brick & mortar and
lJee e-commerce players
* Revenue and margin growth opportunities through continuing to
“win with the winners”

= Glabal footprint acrass 65 countrias

Adjusted Revenua' 52.7bn
1
Ll IR Lol * Consistent business model that delivers sirong and resilient
% Margin 14% margins and cash flows
Adjusted Operating Cash Flow" $220mm+
= TSR approach rooted in strong dividend
Capex® £23mm

T Numbers o o0 80 aduEied baps Ao e 17 weeks aaced December I 20N defndong of non-GAARS meapare g GAAR 1D non-GALR mancladong sp echaod o e sppeacn D e prependsson.

ONTOOR S Cana B B0 BE RO i Fom 1D




Well Positioned in an Attractive Market

$100BN' GLOBAL JEANSWEAR MARKET

= Attractive market size and growth over time
~4% historical CAGR and ~5% projected CAGR

Within the U.5., <1% historical CAGR and ~3%
projected CAGR

* Industry success centered around:
Powerful brands
Strong supply chain
Quality and value
Ongoing innovation
Established custemer relationships

Global presence and widespread distribution

T WPD Gepupe
ot MABTET SABE ERBCIS Mea S8l R VI

LEADING U.S. AND INTERNATIONAL

MARKET POSITIONS
#2 U.S. Joans Company® #1 ULS. Men's Jeans.
Company®
Kentoor

Brands Kontoor
1% Brands
2%

#1 LS. Jeans Company in #1 U.5. Men's Shorts
tha Mass Channal? Company?
Kontaor Kontoor

Brands Brands.
% 12%

a leading denim brand in China.

sonal Limied, Aspanel s Foctmmar 7010 eciton, refad vale saies af (958, cumef ferma, fined 3078 snchangs rafe. MEstorcal and foneeass pernd represent J004-30 18 and 2018203 respectvely
mge Trpching Senvce. LS. Und Salen. T2 monthy snded Sepieebar 2078



Powerful Brands

lconic 70-year American brand deeply Global brand celebrating 130 years of
rooted in the Western lifestyle heritage that delivers trend-forward styles
= Anchored in the U.S. with global reach = Global presence with leading market positions
= Products reflect today's style, it and finish expectations * Purposeful and iconic designs that elevate personal shyie
= Quality and value leader at each price paint * Leader in virtual design capabililies and size inclusivity
= Industry pioneer for cowboy and beol-cut jeans, felled cutseams / * 1% integration of the zipper
inseams and broken twill denim
= $1.6bn in net sales in 2018 = $1.0bnin net sales in 2018
= #2 men's denim brand in the U.S." * Leading denim brand in China and India

= #1 denim brand in the mass channel’

Socrce: Fanm 108G LNl ooTwine noled
"The WPD GroupTonpemer Tracking Fervice, ULE. Unk Reler. 12 montoy anced Seplenber 2074



Presence Across Distribution Channels Aligns with

Core Strengths

Other*
6%

Branded DTC?
1%

o
0 )

o]

t:)\. us.
Wholesale!
61%

o
o

Non-U.S.
Wholesale?

Seurce: Ferrn 10 ey usiess o noted
Rita: Nurrbérs répradin! B S wewks svcied Deoanber 75, 2018

Key relationships span 25+ years

Leader in Western specialty

Sophisticated logistics, planning and merchandising
approach

Manufacturing and distribution proximity in Western
Hemisphere

Enhanced DTC platform with a growing
S=COMmmMErce presence

Leading apparel brands on Amazon delivering outsized
growth

"CTeSEE SUEBUTON SVTAGh MEE SN MU AT, RACAEY BOVRE. CRRTIEN BISTRE, ML -] 0 DAY B-COTTAITE, S Wl B YRR Bom loanng.

Finpemiptions! (ENGUNS LR T METTRBOTE. (ROATTHA FME. S00MEY HUORE DaTEhg
st of KTE-VEAI [VOAKT INTUGN MRV CONAISN SVEL
Fervanor of VF-Srnded mct M Sey Srmced Mt in -

KONTOOR

Eiops, neiader wned e-DammerTe, 85 wed 85 FOTBTeS Fom

boanpng

(PO IVBaias il [Viee SIS, RO ST AT SUBEtE, Swiied 8-COMNS RIS, B8 el B3 s of K TE-IVEAES IOBCT & VF Cuiel™ Sl
Cuser™ sisres and ssieg ko VF o srociens manciectoed for fem



Diverse Geographic Presence Grounded In The U.S.

= Winning with leading retailers in the U.S.

International
27%

= Diverse denim presence in international
markets

= Lee®is a leading denim brand in China

us.
73%
= Opportunities in Europe and greater Asia

Source. Form 10 fing unkess alfanatse noled,
Notas: Numbars represen! the 53 weaks snded Decembar 26, 2078,



Leveraging Supply Chain Competitive Advantages

INTEGRATED SUPPLY CHAIN IS A KEY ADVANTAGE... ...WITH OPPORTUNITIES FOR EXPANSION

>170mm Units Supplied in 2018
= Globalization of supply chain model

= Assess and adjust internal

ks manufacturing capacity
{~B5mm units)
~62% =  Conduct global supply chain
U] practice study
=  Distribution optimization to assess
W Internally Manufactured Sourced capacity and geographic alignment
I Sauppen i L .
m&uﬁ'!ﬁ?:pizéfmmm b futprnt . Sl.r.al?glc :gglnment on flexible DTC
Speed to markst Product procurement strategies SUpply moae|
Consistency | quality jisetom ismibehers g = Enhancing partnership with
Custorner service Internal manufacturing facilities sustainability team

Founos: Form 10 ling pnings olbeneise nabed
Pty Numbers neamsant (e 57 aweds anced December 29 2014

EC)NTCJOR



Fueling Innovation As A Key Driver To Growth

-

Innavation Cantar in Gregnsbora, NG

ELEVATE DESIGN &
INNOVATION

* Focus on heritage and
style trend

= Applied research in
cognitive science and
cutting-edge imaging
technologies

= Sustainable fiber

engineering and advanced
materials

ENERGIZE THE BRANDS

Lifestyle association to raise
brand dasirability

Integrated operations amplify
global brand message

Robust go-to-market process

GROW CONSUMER BASE &
NEW CATEGORIES

= Products to aftract new
CONSUMErs (women and
younger generations)

= Expansion in new categories
{outdoor and workwear)

* Introduction of higher-end
produels al premium price
paints

97';-, LESS WATER 3“ ECO-TECH “FLIMEMATES ALL
I DYEING (oo FINTSHING: WIRSTE 'WATER

EXTREME COLLECTION TasanG STYLE AND STRETCH TO THE EXTEEME

RT PANTS MOTION JEANS

KONTOOR



Elevating Demand Creation

ENGAGING WITH SOCIAL MEDIA INFLUENCERS USING CELEBRITIES TO ELEVATE BERAND IMAGE

i l

EONTCJOE






Reconfiguring Our Global Approach

VF PORTFOLIO MANAGEMENT STAND-ALONE KONTOOR APPROACH

= Focused management team instilling an

* Independently operating Jeanswear business 3
P y op 9 energized culture

units across three regional offices

« Customer strategies and brand marketing varied * Unified global brand and product approsch
with limited global coordination = Optimize supply chain

* Decentralized design & innovation - Leverage scale benefits

= No one unified procurement strategy « Realize cost efficiencies

ezl sk = |dentify and share best practices globally

EDNTOOR



Kontoor Brands Strategic Priorities

o Scale advantage in our core denim business

Sustainable
Accelerate positions in high value segments, growth

channels and geographies
Consistent and
strong cash flow

generation
consumers Healthy margin
expansion
Drive unwavering focus on margin expansion and Shareholder-
improving capital efficiency focused capital
deployment

Create a highly engaged and performance-driven
team with a TSR / ownership culture

o Build advantaged positions to reach new

EDNTOOR



© Scale Our Advantage in
Core Men’s Denim Business

Drive industry-leading innovation

Elevate demand creation

Leverage leading supply chain

Continue to grow in high-margin channels




© Accelerate Positions in High-Value
Segments, Channels, Geographies

Implement a global product engine

Increase presence across high ROl digital
channels

Expand in select geographies




" © Build Advantaged Positions
to Reach New Consumers

Grow new categories and segments

Foster world-class design

Maintain consumer focus

~ fEGNTOCOR]
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o Drive Unwavering Focus on Margin
c Expansion and Capital Efficiency

Focus on margin accretive opportunities

Streamline global operations

Implement cost-savings initiatives

Efficiently allocate capital




o Create an Engaged and
High-Performing Team With a
TSR / Ownership Culture

Activate a high-performance culture

Instill TSR / ownership processes, culture
and mindset

Enhance corporate social responsibility

"DNTOOR'_ -
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/ ong Track Record of Strong Financial Performance

REVENUE' & ADJUSTED EBITDA MARGIN?

T 2016 2017 2048

2008 2009 2010 2011 202 2013 2014 2015

L J 1 i lﬁ_l
T T

| Recession | | Cotien inflation | | Fevtaiber chalienges |
................. i i ana desocking. |
(Siamilensl o
Cashfame | g | g3 5309 $76 | s | s | sl $507 s | swe | sm

STt it e W oo O Nk &3 MOTAI0T8 i ek

0 O STt oo oy a0 e e W Pl Mty sy Sl of
AEANIEY EOTOT SRSt 0 OU BT CADTH SO Do YF Coporson A lnga

"Rt - S008 K RS FASCH SOTENNET JSAwas #3
g = 004 10 25 iects Combaned Searimnr
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FO82018 pe e 1
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Dissecting Recent and Expected Performance
Drivers

PROJECTED vs. OVERALL KTB

Relative ati
LR Relative
RECENT REVENUE GROWTH G Margin
rowth
Digital
Whelesale + +
Dagital DTG + -+
L5, Specialty & Work + +
Wirangler
U.S, Mass Neutral Neutral
Intirnational (ex,
CASA & Digital) + +
LS. Challenged Retaders
Not in Plan Neutral
LS. Riders by Lee
{ex. Digital) - -
CASA
Neutral Neutral

Mote: CASA refiects buziness in Centra! and Joulh Amenca,

EC)NTCJOR



“ Full Year 2019 and Longer-Term Outlook
FY 2019 FY 2020-2021

5 =52.5bn N N
Revenue Yoy Growth %: Mid single-digit decline Low anglecfgg HiSEace

Adj. Growth' %::  Low single-digit decline to flat

- o & $340mm to $360mm o -
djusted EBITDA< Mid single-digit increase CAGR
Yoy Growth % Low double-digit to

mid single-digit decling

$105mm to $110mm

$55mm to $65mm {cumulative)

Eym §283 weak panod anding on the Saturcay choses? fo Dacembar 31 for sach raspactive paricd.

"Represants growsh compned with FY 2018 Agiusted Revanus and axciies e negatie —100-200 ps impact of FX, impact of cusiomer Bankrupicses, and Srsegss busingss sxits. FY 2019 Agusted

R 5 aapached 1o be mlaliely coniiient with 8 FY J0TE scuifed reviaus,

T¥a¥ growth % represents § chacge compared with FY 2018 Adusted EBITDA. The majorly of the expecied decling in FY' 2014 is the resull of an expecied decling in Agjusfed EEITDA for fe ihnee monihs
sngied March J0. 2019, due prmardy fo imvenion manapemes and oiher opaniicral scticrs dskan gricr i the pinased separadion thad sve infandied fo successhaly pasition Kavdoor Bravids for the Rifure.
Tinciudes S80-S50mm of CapEx Spand 10 SLBPMT M desgn and impiamentation of & global ERP system batwesn £Y 2019 and FY 2021,

Mot Defnitons of non-GAAP meadures and GAAP 10 non-GAAP reconallions aee ndiudied o the apgendin i the prosentlion

KoNTOOR]



/Restructuring & Cost Savings Programs Underway
DRIVE COST REDUCTIONS AND GLOBAL EFFICIENCIES VIA PHASE 1 PLAN
Phase 1 Restructuring Initiatives

= [Exit unprofitable channels / markets = Streamline and simplify supply chain operations
{e.g. Argentina) {e.g. internal trucking fleet)

= Consolidate facilities

{e.g. Lee®HQ from Kansas City to Greensbord) * Redesign commercial organization in the U.S. and Asia

Operational Initiatives

= Establish and streamline global brand management across = Leverage supply chain to enhance inventory management and
ragions and functions working capital efficiency

= Elevate design, deliver innovation and enhance segmented

= |nvest in higher growth, accretive digital and DTC SHtaring

Cost Saving Initiatives Underway - Identified >$50M in Savings

* Phase 1 restructuring is underway to improve operating efficiency and partially mitigate public company cost increases
- Restructuring charges of approximately $45M taken prior to spin and anticipated to yield annual savings between $20-25mm at
maturity
* Phase 2 cost savings anticipated to begin in 2021 as global processes and systems begin to be implemented to drive global efficiency
improvemants.
= Cost savings from both phases will offset public company cost increases



Conservative Capital Structure with Attractive
Cash Flow Opportunities

PRO FORMA CAPITALIZATION?
Conservative balance sheet with ki
moderate opening leverage Cash and Cash Equivalents $100

Revolver ($500, undrawn) -
Significant opportunities for cash unlock

(i.e. working capital optimization) Term Loan A 750
Term Loan B 300
Flexible capital structure to support capital
allocation priorities Total Debt $1.050
Initial Adjusted Net Leverage?® 2.5x%

"Depicts Mustratin pry faome Coodal Erucfune o Sme of gpin, secieding anproaimaiey S30 millon of sEtimaled angacion CoEl, feed 800 expanies. Fing! Caodalzaticn fuliedt i0 appnoval of VF and Mok
Brands " Boards of Direciors
Based o J01H Adjusted EBTDA (ron-GAAP reconcillation prosided in the appendin)



Significant Working Capital Opportunity

COMMENTARY

99
L,_/.,/_‘ = Elevated inventory due to:

Product line expansion to support new products and

growing channels
- Retailer bankruptcies
2016 2017 2018

- Increasing number of sourced units

- Strategic purchases of raw materials
- Plantinefliciancies associated with acquisition integration
and spin-off activities

= Right-sizing working capital driven by:

s s Payables Outstanding (DPO) - Internal manufaciuring capacity reductions in 2017 and 2018

Days Inventory Outstanding (DH0) - Renewed collection focus in challenged economic countrias
. D7 e R D50} - Strategic analysis of global vendor payment practices
—&— Cash Conversion Cycle:

Mote: 1 day of inveniody 18 worth ~54mm, and 1 day of Bccounts recesvabie s worth ~SE6mm based on hislonical Bverages

KoNTOOR]



Kontoor is an Attractive Investment Opportunity

STRONG FINANCIAL MODEL

Compelling, durable & consistent cash flow
>8300M in annual operating cash flows

Healthy margin expansion
Identified >350 million in cost reductions

Sustainable growth
Profitable, low single digit growth

&

SHAREHOLDER-FOCUSED CAPITAL DEPLOYMENT

Strong dividend policy
Compeliing dividend yield funded by
60% target payout

Committed to a healthy balance sheet
Long-lerm adjusted gross leverage' targe! of <3x

Focused deployment of excess free cash flow
Attractive dividend yield, de-lever debt and consider
altractive fulure growth opportunities

SOURCES OF ADVANTAGE

Twao iconic brands | VF DNA | Supply chain excellence |

Strong relationships with winning retailers | Experienced management team

KONTOOR

"Defindions of nen-GAAP messunas and GAAP 10 non-GAAP moonciialions ard MCIidad it the Sapendic [0 [N presantabon.









Wrangler® Performance And Drivers

Wrangler® FINANCIAL SNAPSHOT

peweente  $1.6 $1.6 516
2016 2017 2018
2018
International
19%

U8, 81%

U5, Wholesale
TEY%

Sowce: Form 10 Ming unfess atherwise nofed,
Nole, CASA reflects busingss in Central and Soulh Arnerica

EC)NTCJOR

POSITIONING AND PERFORMANCE COMMENTARY

» Stable and profitable performance across core cuslomers,
channels and geographies

= Strong leadership positions in historically core channels (e.g.,
mass and waslern) and categories (e.g., denim and men’s)

Emphasizing strategic channels / accounts, especially digital
(pure play, retailer.com and owned digital)

» Oulpacing private label growth through product enhancaments /
innovation while maintaining strong value proposition (e.g.
Wrangler® Cutdoor)

» Partnering with best-in-class retailers to provide optimal
showcase for the brand

* Lapping revenue contraction and deleveraging from challenged
retailers, destocking at a major retailer and international market
challenges (India and CASA)



Lee® Performance And Drivers

Lee® FINANCIAL SNAPSHOT POSITIONING AND PERFORMANCE COMMENTARY
i in S 314 $1.0 $1.0 * Leveraging innovation to drive differentiation at a
compelling value

) Unifying brand messaging and positioning to drive breader
2016 2017 2018 consumer appeal

* Regaining shelf space within select retailers where we
2018 experienced declines in the petite and plus size categories

Internatianal
\ ;

ars ] . ) . .
= Ongaing strength in China and select international markets,
with opportunities across all digital retailers

» Recent revenue contraction caused by episodic events such as
.5, 53% retailer bankrupicies, a key customer’s transition to private
label, and destocking at a major retailer

U.5, Wholosale
%

QOperating margin retraction due in large part to the same
Sourcs: Fomm 10 g uness oiherise noled. episodic events

KONTOOR



Overview Of Wrangler Riggs® and Rock & Republic®

SIRIGGS
L IWORKWEAR

WRANGLER RIGGS® OVERVIEW ROCK & REPUBLIC® OVERVIEW

A specialty workwear brand A premium denim and contemporary lifestyle brand

Introduced in 2003, Rggs Weorkwear®, the brand affers pawerful = In 2012, VF granted Kohl's exclusive rights to sell all Rock & Repubilic®
performance, wilh reinforcements in all the right places branded products in the U5,

Fabiic technalogy includes brand-exciusive, consiuction-grade = Global licensing represents an attractive apponunity for the brand's
Ripsiop fabrics international expangion

Leading workweaar brand, by congumers with a blue collar sccupation = CHfering includes men's and women's lops. pants. oulérwiar, foobwear,

and accessones

EDNTOOR



Integrated Supply Chain Built to Support Volume and

Replenishment

INTERNAL MANUFACTURING FOOTPRINT

Mexico Nicaragua
& Coyoim
Dwiciay  LaRioata
m‘ LT Bl
8 @ fan P
Tesrenn
dﬂ Warugem
San Warcos
) O P - Mhickisbapss City
Loasrd Marufacturrg
DISTRIBUTION FOOTPRINT
Samincls, DK :Mr ' g ! Leverage 3 parly
Mockyeile, HC distribution for a
El Pagy, TX s
o global presence
Mazica iy, Moo
Barguicns. ke
® Dwned OO
Leased DT

Balanced giabal sourcing strategy designed 1 achieve high spead fo marke? and Successfiul product cost managemant

ONTOOR "Subject fo VF Crvporation aplian fo retain disirbution funetion afler 8 fransition parod of 12-14 meaths



Overview of VF Outlet
v

QUTLET

VF OUTLET ™ OVERVIEW

While VF-branded and third-party branded merchandise is not a strategic focus,
Kontoor Brands remains committed to optimizing profitability in VFO stores

= Konloor Brands operates VIF Outlel™ stores in both premium outlet malls and traditional value-based lecations

= Merchandise sold at WF Oullet™ locations includes VF-branded and third-party branded products, as well as
Wrangler® and Lee® branded products

EDNTOOR



Kontoor Brands, Inc. Non-GAAP Definitions

Frrano N e e b of s Pl WAL (v reple] Bourri) (bt i B Ui S of Amencs
ROAAPIwhIEh Fheate oF @ckais AN BETE FO 56 Masl (NS COMpRItla CAAP Sancl masins. Thiss Aon-DALP Mok (e Fom seponss TP malsurss i & Slended 1o Busiiale whil Minsjersn! Debves e Msusl pend.
e iphul o deinional ool for herher anderilanding and assssaing Kemoor's sapecied ongoing epenitng parkemance.

Asjpusied Rervenun: Reverus as cacubied in sccondanss wih U 5. GAAR from e Comtaned Stmerrnts of iscorme contsned safn D Monteor Form 1L e neroompany ievinus reisied i Enmactons wit VF Pt ate rf copecied i oontinus post-
PRGN B TGRS SRS 15 AJENINE BLSRSES i 1D 158 SOMERN 10 8 COSMNRE.

Ajusind Geoas Margin: :oes S & Saloulined waig fevenus as coal of (ot sok, dhied by revenus i LS AP e Karnoes P 10, beds st rasts of
et wa VF Dl e ol Sapeeched |0 Soniiu [oul-apaation and fets el v e Argening busisss des L] L] o

(BBIT: bt wrcore ik ccutnes i S GAAR e Fornoos Form 10, kot cofe interedt some, nel, incons Lo i elaed party reetesl income, il

(BBITOA: et weovme s caktuimed o icossince wih U 5. QAR e the Comberasd of RN Form 10 befors o meneit noomes, Ael, noor Do, Iekaied oy reesl o, L i Sepreoton and
A

At EBITOA: EBITEU, (i b Sbires |, istissare] Sl FRnaacton costh, Sfatatn resulth felted 15 e ASgening business Sus 1 Ihe S60mis 13 0hiis (penuian, foel Aksoalions Sl Sepinubion BRustmests, b & kilyear satamins of codls
nsecibled WA Beg i SEDMME [ CompaRy.

Ajusied EBTOA Wargin: Aduated EBITINA fas defined sbeve] dhvided by iiusied rrvene (i delned stov).

Asjunied Pro-Tas incoms: Adusied EETDA {as defined sbeve). loss deprecaton snd amorizaten. phis mleredd nooms, net, b Pt irshespuied with Uw cdebe flenng.

Asjunied Opsruting Cash Fiew: Mot cos proviced by opersing aoivees o us vt Combind of Carshy Pt ciomiairved mathon the isicor Frormm 100 adusied for e afier-lhs gt of Wisacton
1 B FEAASY COSES NR chE BGUSINR, INMEREON, DAeslioT Wed SEPAIMIGR GOAS, TEICCAGN M SN NN OOM, B GIRTIEd Itesl Eense.

Al Ot Lividigi: Long-lerh Sebl S ahofl e Dofiteigh i pledeied i socidaids el UGS GALP B e Coriared Balaids Shests oonired wilhis P Kool Form 10, phu lu e il 160l safsaia @ Soourith iedavibie
REC] 10 P Sabes SrOgraen, deveded by itusted) EBITOWA (s delrasd atiren, pus il 1n0 eaprerrin deed prognen i relsted B P ioount fecovribie sabes: (rogram

Asqunied et Leverags: Longieem dett phus . prevenied it LS. CLAAP o the Comibined Eanoe Shwets contsined withen e Konisor Farms 30, iess canh aed conh squtvalents; divded by Adusted EETDA as.
efried W)
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Revenue Reconciliation

52 WEEKS ENDED

($ in millicns) 1213116 1213017 12/29118
Revenue (Jeanswear sagment revenue reported by VF) $2,737.7 $2,655.4 $2,534.1 (a)
Other category 108.0 113.1 125.2 b
Wrangler® RIGGS segmant reclassification - - 622
Carve-out accounting adjustments BOB 61.6 425
Revenue (as reported in Form 10) 2,926.5 2,8301 2,764.0
Noncontinuing revenue from VF (46.7) (45.5) (50.9) (e)
Exit of Argenting business (46.2) (43.5) (30.4)
Adjusted Revenue — Kontoor Brands (Non-GAAP) $2,833.6 $2,741.1 $2,682.7

Note: Informadion provided to recancife Vs Ristoncal Snancial segmént révenues pér SEC Alings to the Form 10 for Konloor Brands préparsd on & carvé-owl Basis aad Io
clane BaUsIed Kontoor Brands rivenue,

Note: All notes referenced Above A pradenled on page 48 of this préséntation.
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2016-2018 EBITDA, Adjusted EBITDA and Adjusted Pre-Tax

Income Reconciliations (Non-GAAP)

15 in milicns) 126
EBIT (Jeanswiar segment proll rapored by VF) 34919
Other category 4.4)
Depraciation & amortizabon 1.2
EBITDA (as derived from VF SEC fings) 538.7

Wrangler® RIGGS segmant reclassifcalion :
Canve-out Becourting Sdustments (BO.4)
Deg ion & an 0 5 (7.0}
EBITDA - Kontoor Brands (as raparied in Form 10 - see pg. 45 for recanciliation) 4413
Resiruchving & iransaction costs 28
Exit of Argenting business 50
Cost aliocations and Separsdion sdfusimants BES.T
Annugiized astimaned standalong costs 155.0)
Adjusted EBITDA = Kontoor Brands 4585
Depreciation & amortizabon 124.2)
inlenas! incama, nel 18
ANNUENZET @SHimaned Mlves! dxpense (58.7)
Adjusted Pro-tax Income = Kontoor Brands S406.6

52 WEEKS ENDED
1203017

4219

{2.1)
568
4756
(64.8)
(23.1)
3877
85
B8
714
(55.0)

4X2 6
(33.8)
1.7
1597}

53309

12218

3617
10.5)
30

3922
18.2
(52.6)

I5RB
8.7
-5
48.3
(55.0)
1858
31.0)
45
{58.7)

$299.4

Note: Infarmadion abewve provided o reconcie Vs historical financial information per SEC filings fo Kontoor Form 10 prapared on & cane-ouf sccounting basis and o denfve

adjusted EBITDA and acjusied pre-iax income, which are non-GAAP measures
Note: AV nedes referenced above are presenied on page 45 of this presentation.
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Reconciliation Notes

a)

]

Fof tha 53 veislin ancdipd Docambed 31, 2016 and Docambar 30, 2017, tepianents M Ristoncsl Maniwis fapoialiy shgrmnt il rporied in the VF Faim 10K fof the Seal ik anding December 31, 2016 and
December 30, 3017 respectively. For the 52 weeks ended December 29, 2018, represents the aggregation of the hisiorical Jeanswear reporiatie segment as reporied in the Form 10-G7T for the Sreee-month
ipericed ending March 31, 2018, and the hisiorical Jeans repriabie segment & reporbed in e Form 10-Os for the Seee-month pericds ending June 30, 2018, Seplember 20, 2012 and Decamber 20, 2018

For the 52 wesks ended Decambar 31, 2016 and Decembaer 30, 2017, reptesents T Ristoncal Other calegary included in T VF neconciliation of repartabile segrent meverues and pooft as reporied in the Fam
1Munmpmmu ‘2015 and December 30, 2017, respecively - includes sales of non-\FKonloor products ai VF Ouiel™ siores. For he 52 weeks ended December 29, 2018,
raprasenss the aggregation of tha historical Other categony included in the VF recancilation of regoriabie segrmant lveruns srd muwhnrmtoahmummmmm
2018, June M0, 2018, September 29, zms-mnumée 2018 - includes sales of non\T (Konoor peoducts at VF Ouset™ stores and results from ransison serdces relatsd o T sales of othar
st

Refiacts the aggregation of the revenues and operating results for T Wiangler® RIGGS business mmnm#wmmlemh“m ending Jure 30,
2018, September 23, 2018 and December 23, 2008 as VF realignad its intaimal reporing structors nd reportstis segments which resuted in Wrangler® RIGGS being reporied in WFs Work segrmant beginning in
o Il piod denncing Juna 30, 3018,

[Primarity represents revense from inlermompany transactions batween Kontoor and ofter WF entities ($80.7 million for the 52 weeks ended December 31, 2016, $45.5 milkon for the 52 weeks snded Discember
30, 2017 And $50.9 malon fof the 52 wesks. snded Decomber 2, 2018) an reclissification of sabes of VF-branded (roduct 8L VF Dutlel’™ staes previoistly (6porsd i ctfst VF reporsslo segments. (527.9
mllion for T 52 weeks ended Decembar 31, 2006, $8.7 million for the 52 weeks ended Decamber 30, 2017 and $4,1 million for e 52 woeks ended Ducember 29, 2018). Addtionally, or the 52 weeks ended
December 29, 2018, the adjusiments are partially offset by approoimabety §10 million relaled fo ransilon services previously reporied in the Oer calegory Thak wil be relained by VF posi-separation.

R irbaanibi il COMRany tenvnug falited I transsctions betwedn Komoor s0d W thal ate nol expectid 10 continue ROt Beparaton,
In 2015, VF decided bo ceasa s operations in Arpsntna, inchiding thoss of Komaor.

For the 52 weshs ended Decamber 31, 2016 and Decembar 30, 2017, hnwm-wwuwmuwnmwmw—
K fior whe fiscal year encing Decamber 31, 2018 and December 30, w1?m!’=wﬂmmmﬁ?ﬁ& repated in the: Konscor Foem 18,

Primarily inchaies and offer CoSiS p by W b ther mewmwmw appresimaiely $1 million, 53 millon and (39
mmmszmmwsl 20116, Decamber 30, 017 and Decamber 20, 2018, Tt tha 52 weeks ercied Decembar 31, 2016 included appremimately
ST mdllion of LS. penasion oosts

e allocaied and Tor the whwmm.

Regeasents allocated canve-oul costs and sdusimaents that ane nol eapecied 1o connue posl-sepacabon of wil be repladed by estimated standalons cosls and alocated LS, penson coste of appoxmately 343
million for B 52 weeks ended December 31, 216 and appromalely 55 millkion in each of The S2.veek pericds ending December 30, 2017 and December 28, 2018 thal will be refained by VF posl-separation.

e Coit fapoitind i the Kortcor Fom 10
Reprosents a full-year estmale of costs associaled with beng a saparale publlc company.
Dthar inlerest incoma, nel & nepored in B Kontoser Form 10,
Reprasents a hal-year estimale of inleres] costs, inchating amorntization of debl issuancs costs, associaled with anlicipaled debl offening as reporied within T Kontoor Form 10,
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2016 - 2018 EBIT, EBITDA and Adjusted EBITDA

Reconciliation (Non-GAAP)

52 WEEKS ENDED
{5 in milfons) 2006  DECEMBER 30. 2017  DECEMBER 2%, 2018
Kontoor Brands Mot income (GAAR) (o3 reporfed in Form 10 $3E.0 §116.2 52631
Income taxes 955 G0
Relaied parly interest income, nel (1.5 3.4) .7
Other inderest income, net ns 1.7) 4.8]
Komoor Brands EBIT (Non-GAAR) 4071 354.1 278
Depreciation and amovtization (GAAR) Mz 34 3.0
Kontoor Brands EBITDA (Mon-GAAP) (a3 reported in Form 10) 4413 3&7.7 3588
Resirrctuning & fransaction cosis HE 9.5 8T
Exif of Argenting business 5.0 89 e
Cost allocations and S08ration dustments 85.7 T4 463
Arnualned astmated stancalong Dosfs 155.0) (3501 =500
Adjusted EBITDA = Kontoor Brands' (Non-GAAP) 4986 4225 3856

E-::: NTOOR| ’Erciuges sfock-tbazed compensation sdg-back of S0.4mm, S13.0mm and $14.8mm in FY 2016, FY 2017 and FY 2018, respactively.



2008 to 2015 Financial Metrics

Fiscal Year Ended

15 i mallions) 2008 2009 2010 2011 2012 2013 2014 2015
Revenue [Jeanswear segment revenue plus
Other category segment revenue both as $2,887.6 $2,632.6 $2,652.0 $2,843.4 $2,914.8 $2,934.8 $2,928.5 $2,914.6
reported by VF in 10-K fiings)
EBIT [Jeanswear segment profit plus Other $ITES £371.4 4319 4122 S466.T $544.3 $525.4 S550.5
category sagment profit both as reported by VF
in 10-K filings)

Depreciation & amartization A6.6 42.8 arse 45.3 450 a6.4 48.4 46.3

Annuafized estimated standalone casts {55.0) (55.0) (55.0) {55.0) {55.0) (55.0) (55.0) {55.0)
Adjusted EBITDA ) §368.1 53599 $414.8 $402.4 54568 $535.7 $518.7 $541.7

Adjusted EBITDA margin 12.7% 13.7% 15.6% 14.2% 15.7% 18.5% 17.7% 18.6%
Capital Expenditures [Jeanswear segmen!
capital expenditures plus Other calegory capital

pa Lo 37 s22 s26 $26 513 s54 s34 $35

expenditures both as reparted by VF in 10-K
filings)

KoNTOOR]



Reconciliation of Cash Used by Operating Activities (GAAP)
to Adjusted Cash Provided by Operating Activities
(Non- GAAP)

52 WEEKS ENDED
(% in milions) 1272918
Kontoor Brands Cash used by operating activities (per Form 10) (596.3)
Separation adjustments 483 a
Restructuning & fransaction costs 267 3,
Exit of Argenling busingss 8.8
Annualized eshimaled standalone cosis (55.0)
Tax Expanse (6.1}
Total Adjustments, nat of Tax 207
Annualized estimaled inferest expense {50.7)
Tax axpanse 136
Annualized estimated interost expense, not of Tax (46.1)
Duwe from relsted pardies 3261
Dwe to related parties 25
Kontoor ﬂrmda.!.d]u&wd E.uh pmuddnn‘ b]r nplraﬂnq aﬂhflli“ I:Nnn-GMP‘] sns.s

Infnfmbnﬂ abave provided 1o reconcile Kontoor Brands' historical operating cash ficw pe the Kontoor Brands' Form 10 hadpnned cash provided by operating
Scnities, which inclusieg of expecied standalons costs, inberesl exphnde and exduding restruchuing and Fansaction costs and impacls Fom Rlefcompany acthily.

ARl 1 Kasoar Brands BAITOA &3 Srasaciid in Bl Bapasdis

‘mwnwmummbwmmwﬂ-wnmwwmuzwa??ﬁ

“Rogresents & Lal-paar Shmane OF Mbepar 0oH0. ieging ITGTEIION OF (oDl I3LAA00 COBIS SRIO0NNT Wil IMORINT CDd fenng 83 nooried withen e Kooror Form A0,

| “Raprasent i Tk AT of §3maled interwil &xpénsd dsdume the Form 1 Bisnsed itatuAiy T ria o 32 %

* PRDREETIEE 45 STCHIT O SORTTIONT ol VIR I O [ AEnchng ITEBRGETEN! it VF COVE B BIOGNNT N I OGNS TCRABbie BIE SOgRa ang it
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Gross Adjusted Leverage Reconciliation

I i rilicng)

2018 ADJUSTED EBITDAR

2018 Adjustad EBITDA $385.6
(+) Rent Expensa 40.8
Total 2018 Rent Adjusted EBITDAR $426.4
TF i milicng
RENT ADJUSTED DEEBT
Total Debt $1,050.0
(+) 4x Rent Expanse 163.3
$1,213.3

Taotal Rent Adjusted Debt

Total Gross Adjusted Leverage: 2.8x

Note: Adjustad numbers ane on an adjusted basis for the 52 wesks ended Dacember 28, 2018; Definitions of nor-GAAP maasures and GAAP
ONTOOR o ron-GAAP reconcillations ane included in ihis appendlx. Depicls usirative pro farma capal siructure af Sme of spin. Final capifalzation is
Snilyect to Konloor Brandcs” Boand of Direcor's Saoroval al ime of Mansachion close,



